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1. Introduction and background 
1.1. Mane Liquor Osborne Park Pty Ltd (ACN 657 783 456) is the applicant for a liquor 

store licence to be known as Mane Osborne Park in respect of premises situated 
at 3/392 Scarborough Beach Road, Osborne Park. 

1.2. The applicant seeks the unconditional grant of the licence pursuant to sections 
5, 33, 37, 36B, 38, 47, 62 and 68 of the Liquor Control Act 1988 (WA)(Act).  This 
Public Interest Assessment (PIA) supports the application.   

1.3. This PIA has been prepared in accordance with both the Act and the policy of 
the Director of Liquor Licensing, “Public interest assessment policy”1 (PIA policy). 

1.4. The applicant has obtained development approval and is ready to proceed 
with establishing Mane Osborne Park if and as soon as, the liquor store licence is 
conditionally granted.  Thereafter, the applicant is in a position to complete the 
fitout and have the store ready to trade very quickly. 

2. Brief outline of the proposal 
2.1. Mane Osborne Park will offer a highly sophisticated packaged liquor service 

with an array of ancillary features. 

2.2. The applicant intends to establish a multi-faceted specialist take-away liquor 
and food outlet, focusing on Australian-made craft and small-batch food and 
liquor with an emphasis on WA-produced liquor and craft beer especially.  

2.3. Products and services ancillary to the liquor and food will include, among other 
things, tastings, growlers, education and events.  

2.4. The design and layout of Mane Osborne Park will be very different from usual or 
traditional liquor stores.  The premises will be very chic and stylish.  The fitout, 
manner of trade and ambience will invite customers to immerse themselves in a 
unique take-away food and liquor experience with very spacious and classy 
shelving and displays, tastings and expert staff.  The applicant proposes to offer 
consumers bespoke personal touches including custom product labels that 
include staff recommendations, tasting information and matching food and 
liquor parcels.  

2.5. Aspects of the business will replicate Mane Liquor Ascot, an existing specialised 
craft beer business in Belmont that is owned and operated by a company 
related to the applicant entity, pursuant to liquor store licence numbered 
6030004036.   

2.6. The applicant has experienced significant demand for the Mane Liquor Ascot 
products, services and style of operation elsewhere in the metropolitan area 
and to also expand with added features.  The Osborne Park premises has been 
carefully and deliberately selected as ideal for the purpose and to meet the 
demand.   

 
1 https://www.dlgsc.wa.gov.au/department/publications/publication/public-interest-assessment-policy  
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2.7. Mane Osborne Park will set a new standard in liquor retailing and provide the 
public with a truly exceptional and remarkable facility.  

2.8. Full details of the proposal are provided further on in this PIA.  

2.9. The application is fervently supported by a range of consumer evidence 
including the following, which is attached: 

2.9.1. Long-form questionnaire completed by 180 people online. 

2.9.2. Short-form survey completed by 35 people online.  

2.9.3. Short-form survey completed by 64 people in hard copy. 

2.10. In addition, letters, also attached, have been provided by six different eastern 
states suppliers to the applicant also strongly supporting the application.  

2.11. This consumer and industry evidence is referred to throughout this PIA.  It is 
compelling as to the demand and need for Mane Osborne Park to be 
approved and operational, from both a consumer and industry perspective. 

3. Applicant details 
3.1. The applicant is a small, privately owned, independent Western Australian 

company, incorporated for the purpose of making this application and 
operating the new business. Its two directors, Messers Elliot Moore and Joshua 
Daley, pictured below, have been successfully operating the existing Mane 
Liquor Ascot business for several years with huge success and an excellent 
compliance record.  

 

3.2. Mane Liquor Ascot is a true destination store with a cult-like following. 

3.3. The Crafty Pint, an Australian publication dedicated to the beer industry, has 
published the following in respect of Mane Liquor Ascot: 

“If you want to know what it's like to experience the beer version of Santa's 
Grotto, you would do well to call in to Perth's Mane Liquor. Ever since its 
owners decided to try out this thing called craft beer five years after 
opening, the bottleshop located between the city and its main airport has 
amassed one of the most spectacular collections of quality beer you'll find 
anywhere. 
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When The Crafty Pint called in for a first visit, sometime in 2011, the amount 
of fridge, shelf and floor space dedicated to beer was already impressive. 
When we returned for a third time in 2016, while the wine, cider and spirits 
selection was still mighty fine, it was fighting to hold onto its enclave at the 
rear of the store. And it's an evolution that shows no sign of slowing. 

For the most part, Mane Liquor is about beer: good beer from all parts of 
the globe. You'll find it in fridges lining several of the walls. You'll find it piled 
high in cases. And you'll find aisle after aisle of the stuff arranged by 
provenance. 

You'll also find it pouring fresh from taps into growlers that you can either 
have filled on the spot or pick from a pre-prepared selection in one of the 
fridges. Chances are there will be something with store bosses Elliot and 
Josh's fingerprints all over it too as they've been collaborating with many 
of the state's brewers on some pretty cool beers over the years too. The 
pair also bring some of their favourite brands into WA and distribute them 
around the state. 

Taken together, this vast array of beer served by a team of people at least 
as passionate about it as you are, makes for one of the best bottleshop 
experiences you'll find anywhere in Australia, something acknowledged in 
multiple Best in Australia titles as voted by Ratebeer contributors. 

Add in regular tastings and events like their annual Car Park Party, which 
attracts long queues whatever the weather, and you've got an institution 
right there.”2 

3.4. Mane Liquor Ascot, pictured below, has more than 13,000 followers on 
Facebook3 and over 16,000 on Instagram. Google reports a Facebook ranking 
of 4.9 out of 5 for the Mane Liquor Ascot business4.   

 

3.5. One of the directors of the applicant company, Mr Moore, together with his 
former business partners, purchased the liquor store which is now known as 

 
2 https://craftypint.com/bottleshop/282/mane-liquor  
3 https://www.facebook.com/maneliquorperth/  
4 https://www.google.com/search?q=mane+liquor+ascot&rlz=1C5CHFA_enAU896AU896&oq=mane+liquor 
+ascot&aqs=chrome..69i57j46i175i199i512.3406j0j15&sourceid=chrome&ie=UTF-8  
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Mane Liquor Ascot, in 2006.  It was a totally different type of liquor store at that 
time and has since undergone a radical transformation.  In 2010 Mr Moore 
started to dabble in craft beer and soon set about building a premier specialist 
outlet.  Mr Moore is also a director of Besk Pty Ltd which holds the tavern licence 
trading as Besk in Leederville.  Besk is a specialised hospitality enterprise which 
includes a carefully curated take-away liquor range.  Mr Moore conceived and 
developed Besk out of a desire to combine gourmet food and craft liquor and 
to create further opportunity to bring together small independent producers 
with consumers.  

3.6. The other director of the applicant company, Mr Daley, became a manager at 
Mane Liquor Ascot in 2010 and a director in 2012.  He and Mr Moore have 
developed the business significantly and taken it to new heights.  Mr Daley 
pushed the development of Mane Liquor Ascot into the impressive store that it is 
today.  As stated previously, it now stocks small batch, craft specialist products 
including spirits.  Mr Daley spent a year in London specifically to study whiskey 
and he worked at The Whiskey Exchange which is described as “the world’s 
leading specialist online retailer for fine whiskies and spirits”5. 

3.7. The impressive stock range at Mane Liquor Ascot boasts over 1,000 different 
beers, 500 different wines, 200 different spirits and 200 different hot sauces.  Most 
of the stock range is very uncommon.  Much is exclusive to Mane Liquor Ascot 
or rarely found elsewhere.  The following images of Mane Liquor Ascot and 
some of its displayed stock confirm these facts.  The images reveal a noticeable 
absence of cheap mainstream mass-produced items including Emu Export, 
Carlton Cold, VB, Carlton Draught, Corona and Jim Beam, for example, which 
are only available occasionally, in very small quantities and generally out of 
plain sight.  

 

 
5 https://www.thewhiskyexchange.com/about  
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3.8. The stock range at Mane Osborne Park will be very similar and certainly driven 
by the same philosophy as applies at Mane Liquor Ascot.  

3.9. Messers Moore and Daley are local people. They were born, educated and 
grew up in Western Australia.  They share an extreme passion for specialty, small 
batch, truly craft liquor, particularly beer and especially WA produced products.  
They feel strongly about supporting independent small businesses.  However, 
their deep interest in and love for craft beer does extend outside of this State, 
around Australia and overseas.  Mane Liquor Ascot stocks craft beer from 
around the world.  The advanced expertise of Messers Moore and Daley in 
these matters are partly evidenced by the passage quoted from The Crafty Pint 
earlier on in this PIA.  

3.10. Driven to support small producers, Messers Moore and Daley, have firmly 
established themselves in the industry which has enabled them to forge 
excellent supply relationships benefitting both the consumer and producer.  The 
follow exerts from of the letters attached to this PIA in support of the application 
confirm these propositions: 

3.10.1. “Mane Liquor is a key partner of our business, and has been vital in 
helping us to access the Western Australia market. They have 
assisted us in promoting and selling exclusive beer and seltzer 
beverages to their in-store and online customers. Mane are the only 
retail store in Western Australia that has access to our limited release 
and seasonal program. The Mane Liquor Team are saavy operators, 
who understand that there is a serious demand for their exclusive 
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range. When our product touches down in Western Australia, the 
team have it sold within a matter of days.”6 

3.11. “In recent years we have been importing highly sought-after 
Scandinavian Craft beer in which we have partnered with Mane 
Liquor as our exclusive retail partner in WA. These beers are 
produced in limited quantities and have sky high demand – making 
it an easy decision to partner with Mane Liquor as they have a 
reputation and customer demand for exclusive one-off products”.7 

3.12. “Their approach is different. Mane Liquor are willing to take on 
products which some would consider harder to sell, such as my 
Finocchietto, but their close relationship with producers allows them 
to access products which informed consumers highly value. Larger 
retail chains would not consider such products due to the additional 
staff training required to ‘hard sell’ _to a broad range of consumers. 
Mane’s ‘pull’ _approach, with a promise of quality and exclusivity 
has been extremely effective for my business and matches my 
business strategy perfectly.”8 

3.13. “As the Sale Manager for Sea Legs Brewing Co, Brisbane. I have had 
the pleasure to work with Josh since early last year and since then 
we have sent numerous pallets of our beers to them as the exclusive 
retailer in WA for us. They have continued to support us through the 
likes of marketing and social media to help grow our brand in an 
ever-growing market. Mane Liquor has also been one of very few 
venues over the years to stock extremely limited release products 
such as our Barrel-Aged Russian Imperial Stout, one of 4 venues to 
receive outside of the brewery/cellar door. We have seen a high 
consumer demand for our products over the last 2 years and are 
frequently asked directly through the brewery where people can buy 
our beers in WA, which the answer always leads to Mane Liquor”.9 

3.14. Messers Moore and Daley have used Mane Liquor Ascot to realise their 
adoration for and devotion to small independent liquor producers, to make 
their products available to the people of Western Australia and they have 
established a striking business in the process.  In the eight months to the end of 
February 2022, Mane Liquor Ascot served an average of approximately  1,500 
customers per week10.  

3.15. “The independent craft brewery industry has seen steady growth according to 
a recent report by Independent Brewing Australia, experiencing a 17.7% growth 
in revenue from 2019 to 2020 and increasing its share of total beer revenue by 

 
6 Letter from Aether Brewing (attached) 
7 Letter from C.N.V Liquor (attached) 
8 Letter from Osara (attached) 
9 Letter from Sea Legs Brewing Co (attached) 
10 Sales records available on a private and confidential basis to the licensing authority if required 
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14.1%. A majority of brewers produce 1 to 100,000 litres per year, with the next 
biggest group producing between 100,000 and 700,000 litres.”11 

3.16. Mane Liquor Ascot has five times been voted Best Bottleshop in Australia12.   

3.17. Whilst Messers Moore and Daley are both university educated in subjects other 
than food and liquor, their interests as described above lead them into their 
businesses.  Subsequent experience and success has led them to become very 
committed to serving the food and liquor industries and joining small 
independent producers with consumers.  

3.18. They have developed excellent relationships and supply chains with producers.  

3.19. Each year they conduct an event in the carpark next to Mane Liquor Ascot 
where breweries, distilleries and wineries, mostly from WA but also elsewhere, are 
invited to showcase and promote their products.  

3.20. Mane Liquor Ascot is now bursting at the seams and the business is battling to 
keep up with demand and the need to expand on the concept.  Its catchment 
is state-wide.  Establishing Mane Osborne Park as a very similar, sister outlet but 
with more sophisticated features, will ease some of the burden on Mane Liquor 
Ascot and enable Messers Moore and Daley to better meet consumer 
requirements and further their interests and abilities in craft liquor for the benefit 
of the public.  The establishment of Mane Osborne Park will also make the 
hugely popular and sought-after Mane concept much more accessible and 
enable those living north of the river to enjoy it more readily.  

3.21. Attached are statutory declarations completed by both directors, adopting this 
PIA and confirming the factual content and representations made as regards 
the applicant and the liquor store proposal. 

4. The premises 
4.1. Messers Moore and Daley have invested a great deal of time and effort into 

identifying and securing the proposed licensed premises, which is an existing 
building located in a retail, commercial and light industrial area.  

4.2. The proposed premises at 3/392 Scarborough Beach Road, Osborne Park is 
pictured below (Maaxspa) in its current state: 

 
11 The State of Craft Beer in Australia 2022, 11 March 2022, by Savvy: https://www.savvy.com.au/the-state-of-craft-
beer-in-australia-2022/  
12 By Ratebeer (2016, 2017, 2018 and 2019) and Beer & Brewer (2019) 
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4.3. The total liquor store tenancy area will cover 577m2 and comprise: 

4.3.1. Public shop/browsing area of 265m2 

4.3.2. Cold storage area of 100m2 

4.3.3. Warehouse storage area of 212m2 

4.4. The following image shows these areas, the layout and also indicates aspects of 
the manner of trade: 

 

4.5. To accommodate a large refrigerated range, the coolroom will include 32 
fridge doors. 

4.6. The fitout and décor will be light and bright with natural, earthy colours and 
materials and clean finishes.  Timber, brick and stone will feature.  Attached is a 
store concept document which contains images that are generally indicative of 
the proposed style.  

4.7. The premises has a high ceiling and will be of such a size and configuration to 
be very spacious.  A couple of small tables and chairs will be provided for 
customers to use to sit at briefly to consider product choices and talk to staff.  A 
dining table and small bar counter will be constructed in a dedicated room for 
presentations and occasional free tastings of food and liquor.  
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4.8. Gourmet take-away food will mainly be positioned  in one corner of the store, 
but some items will be displayed elsewhere with the liquor.  

5. Stock range 
5.1. The range of liquor at Mane Osborne Park will be extraordinary.   

5.2. As stated previously, the liquor stock range will reflect the passions and ideals of 
the applicant company directors and will be similar to that of Mane Liquor 
Ascot.  There will be a heavy focus on international craft beer. It will comprise 
approximately 1,000 different beers, 500 different wines and 200 different spirits. 
There will be barely a handful of products available which are mass-produced 
by large companies.   

5.3. Some of the international beers to be available at Mane Osborne Park will be 
very rare and scarcely ever available elsewhere in WA, if at all, or even 
elsewhere in Australia.  Some of these beers will be priced at several hundred 
dollars a bottle.  

5.4. The applicant will stock products from over 25 WA breweries located all around 
the State including Lucky Bay Brewing in Esperance, Whalebone in Exmouth and 
Finlay’s in Kalbarri. 

5.5. More than 100 different breweries from elsewhere in Australia will be 
represented in the beer range.   

5.6. Some of the beer products are pictured below: 

  

  



Public Interest Assessment 
Application for liquor store licence 

Mane Osborne Park 

© Jessica Patterson Law & Consultancy Pty Ltd 2022 14 

  

  

 
 

 

 

 

5.7. Only one fridge door at Mane Osborne Park will be available for a small range 
of mainstream, mass-produced beer products, mainly provided for comparative 
purposes.  

5.8. There will also be several gluten free beer options and some beers which have 
been produced using grapes and/or in wine barrels.  

5.9. In regard to the wine range, the focus will be on natural wine, which has had 
minimal intervention and which is purchased by the applicant directly from the 
wine maker rather than through a distributor 
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5.10. In regard to the spirit range, it will comprise almost entirely high-end, premium 
products.  Examples are pictured below.   
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5.11. Only one fridge door will be available for pre-mixed spirit drinks but even those 
will be mostly premium lines including Archie Rose canned cocktails, Poor Toms 
gin and tonic and Listo Margarita Mix 

5.12. Many items in the stock range will be available at Mane Osborne Park through 
exclusive supply agreements with the applicant.  Some will have been 
produced in collaboration with the applicant, to the applicant’s specifications.   
These propositions are confirmed by the range at Mane Liquor Ascot and the 
attached letters from suppliers.  

5.13. The applicant will, as its sister company does with Mane Liquor Ascot, order 
pallets directly with breweries in the eastern states which have no supply chain 
in WA.  Examples include, Currumbin Valley Brewing, Range Brewing, Mountain 
Culture, Ocean Reach Brewing, Aether Brewing, Sea Legs Brewing. 

5.14. The applicant will have exclusivity on collaboration beers made jointly by the 
applicant with breweries.  Examples include, Beerfarm The Mane Event, 
Seasonal Brewing x Besk x Mane x Starward Russian Imperial Stout, Kook x Mane 
Coco Loco Mofo, Eagle Bay x Mane Liquor Black & Tannin, Cheeky Monkey x 
Mane Pastry Sour. 

5.15. The exclusivity arrangements will extend into spirits as well, including WA 
producers.  Products in this range will include for example Barrelled Bourbon, 
Penelope American Whiskey and Infrequent Flyers Whisky. 

5.16. In regard to other, non-liquor products to be available at Mane Osborne Park: 

5.16.1. A sizeable range of non-alcoholic drinks will be stocked.  20 lines are 
currently available at Mane Liquor Ascot and the applicant intends 
for a lot more to be available at Mane Osborne Park. 

5.16.2. Also consistent with Mane Liquor Ascot, the applicant will provide a 
wide range of over 250 hot sauces at Mane Osborne Park.  Examples 
are pictured below: 
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5.16.3. A key feature of the proposed new business is gourmet take-away 
food, which will be a fabulous new addition to the Mane model.  The 
range will comprise pantry and platter items, including bbq rubs, 
honey, olive oil, chorizo, nduja and crackers together with a 
refrigerator of different cheeses, fresh bread, pastries, continental 
rolls and gelato from Chicho in Northbridge. Meat and seafood will 
also be available. Small pre-packaged cold meal items will also be 
offered.   

5.16.4. Growlers will be available as they are at Mane Liquor Ascot whereby 
people can choose from a constantly changing range of beers on 
tap to have filled in growler containers on site and sealed for take-
away. 

5.16.5. The product knowledge of the applicant company directors and 
staff at Mane Osborne Park will be preeminent. They will be able to 
share information with customers regarding methods of production, 
production location and surrounding region, producer origin and 
style of operation, ingredients, taste and flavour, storage 
recommendations, food matching and more.  

5.16.6. Free tastings will be provided for customers, usually accompanied by 
tasting and production education and sometimes with food as well 
including oysters and cheese for matching purposes.  

5.16.7. Events involving tastings and the showcasing of producers will be 
conducted from time to time, whereby brewers and others from the 
production arm of the liquor industry will be invited to attend to talk 
to their products and engage directly with consumers.  

5.16.8. The premises layout will accommodate space for customers to sit 
and soak-up the ambience, properly read labels and consider 
product purchases and to talk with staff.   

5.16.9. A niche selection of books focusing on the products in store will be 
available for customers to browse and purchase.  
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5.16.10. High quality beer, wine and spirit glassware will be available 

5.17. The stock range at Mane Osborne Park will constantly change.  As new 
products come onto the market and to correspond with consumer demand.  

6. Manner of trade 
6.1. Mane Osborne Park will be a unique and exceptional liquor store with a range 

equal to only one other outlet in Western Australia, being the sister store, Mane 
Liquor Ascot.  It will have a fitout more akin to a European providore and small 
tasting bar, rather than what is commonly found at liquor stores.  There will be 
unapparelled ancillary services including gourmet take-away food, growlers, 
tastings, expertly knowledgeable staff, places for customers to sit, consider 
products, talk to staff and absorb the highly specialised liquor shopping 
experience.  

6.2. Mane Osborne Park will provide a very personalised style and service with an 
exceptional attention to detail.  Among the individualised touches will be, as 
mentioned previously, tailored display labels and pricing tags with staff names 
and their recommendations.  

6.3. Customers will enjoy a special one-stop-shopping opportunity where gourmet, 
small-batch liquor and food will be available to buy in one transaction. 

6.4. With public area of 265m2 the store will not be overly large, but sufficiently 
spacious for convenient and comfortable browsing.  

6.5. The physical and operational style of Mane Osborne Park will be designed to 
draw attention to the liquor as something that is to be appreciated, respected 
and savoured. The average price of liquor at Mane Osborne Park will be higher 
than most other liquor stores reflecting the premium and exclusive nature of 
products and the first-rate shopping experience to be provided.  The cheapest 
single can or bottle of beer available is likely to be close to $10 and the 
cheapest bottle of wine well over $10.  Many items will be priced at several 
hundred dollars, including some rare international beers.   

6.6. Most liquor at Mane Osborne Park will bear very artistic labelling which will add 
a further dimension to the ambience and appeal of the browsing area at Mane 
Osborne Park. Generally, most small batch and craft liquor products include 
unique and often elaborate, highly decorative and colourful packaging which 
is, itself, a real feature of the products.  The following images are just a few 
examples: 
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6.7. In total contrast is the packaging of mass-produced mainstream liquor which is 
simplistic and rarely changes, shown by the following few examples: 

     

 

6.8. The applicant seeks approval for the standard permitted trading hours under 
section 98D of the Act, namely 8.00am to 10.00pm Monday to Saturday and 
10.00am to 10.00pm on Sunday13.  However, actual opening times will generally 
be from 9am to 9pm Monday to Saturday and 10am to 9pm on Sunday for most 
weeks of the year. 

6.9. A range of strategies will operate at Mane Osborne Park to minimise the 
potential for harm or ill-health to occur in the community as a result of liquor 
being sold from the premises.  Those strategies include the following: 

6.9.1. Pricing liquor at levels that won’t encourage rapid or excessive 
purchasing or consumption. 

6.9.2. Having food and other non-liquor products and services available 
and in fact promoted. 

6.9.3. Creating and maintaining a stock range and related services of a 
high standard in all respects. 

6.9.4. Implementing a proper training regime for staff.  Thoroughly training 
personnel on all aspects of compliance including responsible service 
of liquor, safety and also customer service. 

6.9.5. Adopting and subsequently operating in accordance with the harm 
minimisation policy documents lodged with the application. 

6.9.6. Adopting and subsequently operating in accordance with 
professional policies and procedures for good management, 
including dealing with complaints, with reference to the applicant’s 
valuable experience.  

6.9.7. Installing signage which encourages responsible approach to liquor. 

6.9.8. Not selling products which, by their title, branding or packaging are 
designed to appeal to juveniles.  

6.9.9. Applying strict policies in relation to juveniles, including the following: 

 
13 Subject to variations in accordance with the Act for Good Friday, ANZAC Day and Christmas Day 
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6.9.9.1. Refusing service to anyone who appears to be under the 
age of 18 and who cannot adequately prove that they 
are over 18. 

6.9.9.2. Refusing entry to juveniles who are not appropriately 
accompanied by a parent or adequate guardian acting 
reasonably in the role of a parent. 

6.9.9.3. Refusing service to anyone who is suspected of trying to 
obtain liquor for a juvenile. 

6.9.9.4. Not advertising or promoting of liquor in a manner likely to 
appeal to juveniles. 

6.9.10. Staff will receive regular training specifically on dealing 
with juveniles.  

6.10. Mane Osborne Park is expected to operate with approximately eight staff, with 
four working in store most of the time. 

7. Locality 
7.1. “[T]he word ‘locality’ in s 36B denotes an area that surrounds, and is 

geographically close to, the location of the proposed premises”14.   

7.2. “Given the context and purpose of s 36B, the word 'locality' is intended to 
connote the same concept of neighbourhood. I consider that, in this context, it 
means the geographical area surrounding the proposed site. Section 36B seeks 
to add an additional hurdle before a licence may be granted under which 
packaged liquor can be sold. It seeks to ensure that there are not multiple 
premises in close proximity to one another selling packaged liquor.”15   

7.3. “This is not to say that the 'locality' will inevitably, or even usually, be a circular 
area within a particular radius of the proposed site. The shape and size of the 
'locality' may be influenced by topographical features (including man-made 
features such as roads) and the areas from which the proposed site could be 
accessed reasonably easily on foot or push-bike. If there is a community in the 
area of the proposed site, the geographical spread of that community may also 
influence the shape and size of the 'locality’”16.   

7.4. “…due to the variety of factual situations that may arise, it is impossible to 
prescribe a specific test to be applied or even an exhaustive list of the factors 
that will or may be relevant in the determination of the locality in any given 
case. As has been observed in other jurisdictions, there will be some cases 
where it will be easy to determine the locality, and other cases where it will not 
be. An example of the former would be where the proposed premises was to be 
placed in a small country town. An example of the latter would be where it was 
to be placed in the CBD.”17  

 
14 Liquorland (Australia) Pty Ltd v Director of Liquor Licensing [2021] WASC 366 (Liquorland Karrinyup) [181] (Archer J) 
15 Liquorland Karrinyup [182] (Archer J) 
16 Liquorland Karrinyup [185] (Archer J) 
17 Liquorland Karrinyup [186] (Archer J)  
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7.5. Mane Osborne Park will not be located in, or anywhere near, a country town, 
but rather only approximately 7km from the centre of the Perth CBD in the City 
of Stirling.  Osborne Park is a very established and built-up suburb.  The site is 
situated approximately 850 west of the Mitchel Freeway and Joondalup train 
line. 

7.6. In terms of sections 33 and 38 of the Act and the public interest, the PIA policy 
states that “[t]he term ‘locality’ refers to the area surrounding the proposed 
licensed premises.  This locality will be the area most likely to be affected by the 
granting of an application in relation to amenity issues”18.  The PIA Policy 
specifies that a 2km radius surrounding the proposed location of Mane Osborne 
Park may be the relevant area to be considered in this particular case.  That 
area is depicted in the following Google Map (2km locality): 

 

2km locality 

7.7. The 2km locality is dissected by the major infrastructure of Mitchel Freeway and 
the Joondalup train line, as well as Herdsman Lake, Herdsman wetlands and 
other man-made structures referred to in the following sub-paragraphs including 
other roadways, shopping centres and large format retail facilities.   

7.8. To the west of Osborne Park is the suburb of Innaloo.  The part of Innaloo 
located within the 2km locality is only very small and is the Stirling City Centre 

 
18 PIA policy 
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which comprises a large retail shopping precinct including the major facilities of 
Westfield, Bunnings and IKEA.  This area experiences heavy congestion on 
virtually a daily basis and suffers a complicated and inadequate road network.  
This part of the 2km locality, which is separated from Osborne Park by 
Stephenson Avenue, is the subject of significant State and Federally funded 
redevelopment of the roadways which is currently underway19.    

7.9. Osborne Park is situated between two train stations, Stirling and Glendalough. 

7.10. The image to the right20 further depicts 
some of the characteristics of the area 
described above.  The great shaded 
imagery illustrates the commercial and 
light industrial land uses of Osborne 
Park as distinct from residential areas in 
the wider surrounding district where 
more intricate land development 
associated with residential areas can 
be seen.  

7.11. Scarborough Beach Road (highlighted 
in yellow in the image to the right) is a 
major “activity corridor”21.  It is a two-
way dual carriageway running 
generally east to west, from North 
Perth to the beach in Scarborough. 
Tens of thousands of vehicles travel 
along Scarborough Beach Road past 
the applicant’s site every day22, 
including regular buses23. 

7.12. “Osborne Park, Herdsman Business Park and Innaloo (Stirling City Centre) have 
seen unprecedented levels of growth with suburban office developments and 
large format retailers enjoying the accessibility to transport infrastructure”24. 

 
19 For example, https://www.mediastatements.wa.gov.au/Pages/McGowan/2021/01/Major-infrastructure-projects-
developing-Stirling-into-a-hub-of-activity.aspx, https://www.mainroads.wa.gov.au/projects-initiatives/all-
projects/metropolitan/Stephenson-Avenue-Extension/ and 
https://www.mainroads.wa.gov.au/globalassets/projects-initiatives/projects/metro/stephenson-ave/stephenson-
avenue-project-update-june-2021.pdf  
20 Scarborough Beach Road Activity Corridor Framework, prepared by Department of Planning and WA Planning 
Commission, September 2013, at page 5: https://www.wa.gov.au/system/files/2021-05/PRJ_Scarborough-activity-
corridor-framework.pdf  
21 Scarborough Beach Road Activity Corridor Framework, prepared by Department of Planning and WA Planning 
Commission, September 2013: https://www.wa.gov.au/system/files/2021-05/PRJ_Scarborough-activity-corridor-
framework.pdf  
22 Western Australian Main Roads Metropolitan Traffic Digest 2014/15-2019/20 at page 42 
23 Development application covering letter from Planning Solutions to City of Stirling dated 24 February 2022 at para 
3.5 of appendix 3 – copy attached 
24 Scarborough Beach Road Activity Corridor Framework, prepared by Department of Planning and WA Planning 
Commission, September 2013, at page 20: https://www.wa.gov.au/system/files/2021-05/PRJ_Scarborough-activity-
corridor-framework.pdf 
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7.13. “Osborne Park is a dense and diverse centre of employment that has 
successfully attracted manufacturing, trades, office, showrooms and retail for 
over 60 years. It now employs approximately 17,000 people and this figure is 
growing rapidly every year with the construction and approval of new large 
office developments taking advantage of existing transport links and proximity to 
Perth City.”25 

7.14. For the purposes of section 36B of the Act, the applicant submits that the 
relevant locality is an area smaller than the 2km locality and which is bounded 
by Mitchel Freeway and the railway line, Powis Street, Jon Sanders Drive and 
Stephenson Avenue.  This area is shown by the thick black outlined inside the 
2km locality radius in the image below (s36B locality). 

 

s36B locality 

7.15. The applicant has carefully considered both the 2km locality and s36B locality.  

7.16. The 2km locality includes the whole of the suburb of Osborne Park and small 
parts of the following surrounding suburbs: 

7.16.1. Innaloo (comprising Stirling City Centre) 

7.16.2. Woodlands 

7.16.3. Churchlands 

 
25 Scarborough Beach Road Activity Corridor Framework, prepared by Department of Planning and WA Planning 
Commission, September 2013, at page 22: https://www.wa.gov.au/system/files/2021-05/PRJ_Scarborough-activity-
corridor-framework.pdf 
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7.16.4. Stirling 

7.16.5. Glendalough 

7.16.6. Mount Hawthorn 

7.16.7. Wembley 

7.16.8. Joondanna 

7.16.9. Tuart Hill 

7.17. Approximately 35% of the 2km locality is made up of lake, wetlands and 
parkland.  

7.18. Both the 2km locality and s36B locality are  relatively low-lying.  They are dense 
areas of mainly commercial, retail and light industrial uses.  Since the 1980s, 
Osborne Park has been dominated by industry and today only a small part to 
the north east is residential26.  “The Osborne Park industrial area contains 
numerous showrooms, retail outlets and offices. It is also a significant 
employment centre for Perth's northern suburbs. The most recent addition to 
the industrial area has been Herdsman Business Park, which houses a range 
of commercial developments including the City's largest employer—West 
Australian Newspapers.”27 

7.19. “The character of the area surrounding the subject site is anticipated to change 
substantially over the coming years, with the City aiming to transform the area 
from commercial and light industrial, into a vibrant mixed-use precinct providing 
with a variety of retail, commercial and residential elements. This is envisioned 
through the City’s adopted Herdsman Glendalough Precinct Structure Plan.”28 

7.20. The following images show aspects of the area surrounding the applicant’s site, 
commencing with a Google Maps aerial image showing the site outlined in red: 

 

 
26 https://www.stirling.wa.gov.au/your-city/about-stirling/suburbs/osborne-park  
27 https://www.stirling.wa.gov.au/your-city/about-stirling/suburbs/osborne-park 
28 Development application covering letter from Planning Solutions to City of Stirling dated 24 February 2022 at 
page 2 – copy attached 
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7.21. Other noteworthy features of and facilities within the 2km locality include the 
enormous IKEA store, which is the only one in Western Australia, multiple car 
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yards, the Event cinema complex and many large format retailers including 
Harvey Norman and Bunnings.  

8. Local packaged liquor requirements - section 36B 
8.1. No issue arises in respect of section 36B(3) of the Act in this case.  The proposed 

packaged liquor service will not comprise a retail area that is of the prescribed 
size.  Therefore, the application is eligible to be heard and determined.     

8.2. Section 36B of the Act deals with packaged liquor sold and supplied for take-
away purposes for consumption off the premises and it also deals with premises 
authorised, or proposed to be authorised, to sell and supply packaged liquor.  

8.3. A “packaged liquor premises” for the purposes of section 36B is: 

8.3.1. a hotel licence without restriction; 

8.3.2. a tavern licence; 

8.3.3. a liquor store licence; and 

8.3.4. a special facility licence of a prescribed type.  No types have been 
prescribed. 

Therefore, section 36B applies to the present application.  

8.4. Section 36B has been said to have been intended to “enable the licensing 
authority to manage the number of packaged liquor outlets where sufficient 
outlets already exist within a locality”29. 

8.5. “Section 36B seeks to add an additional hurdle before a licence may be 
granted under which packaged liquor can be sold”30.  However, it certainly 
does not prohibit the grant of new licences for packaged liquor premises and 
indeed several have been granted since the introduction of section 36B into the 
Act. 

8.6. Critical facts associated with the Mane Osborne Park application are the 
standout unique features. The packaged liquor will comprise a very bespoke 
and identifiable range and will be accompanied by food and other non-liquor 
related products and services which will be displayed, promoted and sold in a 
manner quite unlike almost every other packaged liquor premises anywhere 
else in Western Australia.   

8.7. The licensing authority has determined that under section 36B a packaged 
liquor specialist can be approved to hold a licence for a packaged liquor 
premises in appropriate cases31.   

8.8. With reference to the outlet density information and evidence referred to 
elsewhere in this PIA, the relevant “packaged liquor premises” to be considered 

 
29 Explanatory Memorandum, Liquor Control Amendment Bill 2018 at page 1 
30 Liquorland Karrinyup [182] (Archer J) 
31 For example, Pirate Life Perth (602213750319), Commune Wine Store (60321533920, Cherubino City Cellar 
(602215063820,) Kakka Alley Brewing Co (602215442820), Casa Perth (602215763420), Gage Roads Brew Co 
(602216177321) and Bailey Brewing Co (602216939721) 
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in the context of this case in terms of section 36B are those located within the 
s36B locality which are only the following: 

8.8.1. Glendalough Liquor Store, approximately 1.3km away (south) 

8.8.2. Op’s Tavern, approximately 900m away (west) 

8.9. Neither of those premises does or is even able to sell or supply most of the stock 
range proposed for Mane Osborne Park.  

8.10. Having regard for the fact that the Supreme Court has held that packaged 
liquor premises located outside the applicable locality may potentially be 
relevant to the determination of the application32, the applicant has also 
considered the following packaged liquor premises which already exist outside 
the s36B locality but within the 2km locality: 

8.10.1. HanGaWee Market Innaloo, approximately 1.7km away 

8.10.2. BWS – Beer Wine Spirits Innaloo, approximately 1.7km away 

8.10.3. Dan Murphy’s Innaloo, approximately 1.7km away  

8.10.4. ALD Innaloo – conditionally granted, approximately 1.8km away 

8.10.5. Liquorland Innaloo-Oswald Street, approximately 1.8km away 

8.10.6. Herdsman Lake Tavern, approximately 1.8km away 

8.10.7. BWS – Beer Wine Spirits Mount Hawthorn, approximately 1.9km away 

8.10.8. Osborne Park Hotel, approximately 1.9km away and on the opposite 
side of Mitchel Freeway and train line 

8.11. The applicant’s research in respect of the products and services provided by 
existing packaged liquor premises is referred to further on in this PIA.  

8.12. It is important to reiterate the key factor in this case that there is simply no 
premises anywhere in Western Australia or elsewhere in the State, other than 
Mane Liquor Ascot, where anything like the range of Mane Osborne Park is or 
will be available.  

8.13. Insofar as existing packaged liquor premises located outside the s36B locality 
may be taken into consideration, it is a critical factor that the only outlet 
comparable with Mane Osborne Park is Mane Liquor Ascot which is located 17 
minutes away, 11km as the crow flies and 14.5km driving (quickest route), being 
across the Mitchel Freeway, through the Graham Farmer Freeway and over the 
river.  It is far from sensibly or rationally convenient for people living in or around 
Osborne Park and further afield. 

 
32 Liquorland Karrinyup [202] (Archer J) 
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8.14. The evidence of the requirements of consumers, as referred to in this PIA, is very 
clearly that they require the proposed stock range to be available to purchase 
to take-away from Mane Osborne Park and that they cannot otherwise 
conveniently access that range.  

8.15. Further and more detailed submissions regarding section 36B of the Act are 
contained in the attached Legal Submissions. 

9. Harm or ill-health – section 38(4)(a) 
9.1. The applicant has considered harm and ill-health factors during the preparation 

of this PIA.  In doing so, the applicant company directors have reflected on their 
experience with Mane Liquor Ascot where no notable issues have arisen.  

9.2. The proposed site is not known to be the cause of any harm or ill-health.  

9.3. In preparing this application, the applicant has had regard to harm and ill-
health factors referred to in the PIA policy in the context of selling packaged 
liquor.  In doing so, the applicant has sought to identify at risk groups and sub-
communities referred to in the PIA policy who are present in the 2km locality.  
The suburb of Osborne Park has been the focus of statistics because the large 
majority of the developed and populated land area within the 2km locality 
comprises Osborne Park, as shown in the following Google Maps image where 
the 2km locality is outlined by the black circle and the suburb of Osborne Park 
outlined in blue. 
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9.4. The following table contains Australian Bureau of Statistics data as regards the 
groups of people described as “at risk” in the PIA policy who were recorded as 
being present in Osborne Park at the time of the last published Census33.  To give 
the information context and for comparative purposes, statistics for the whole of 
Western Australia have also been provided. 

 

ABS Census category/PIA policy “at risk” people Osborne Park Western Australia 

Population 4,120 2,474,410 

Aboriginal and Torres Strait Islander people 
(percentage of population) 

1.5% 3.1% 

Juveniles - percentage of people under 19 13.8% 25.3% 

Percentage of people over the age of 65 11.7% 14% 

Average age  33 36 

Ancestry – top response English (19.5%) English (27.9%) 

Country of birth – top response Australia (43.6%) Australia (60.3%) 

English only spoken at home 53.9% 75.2% 

Unemployed 8.4% 7.8% 

Worked full-time 59.2% 57.0% 

Median weekly income – personal $768 $724 

Median weekly income – family $1,565 $1,910 

 
33 2016 Census: https://www.abs.gov.au/census/find-census-data/quickstats/2016/SSC51180  
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Median weekly income – household $1,207 $1,595 

Couple family without children 49.2% 38.5% 

Couple family with children 32.1% 45.3% 

One parent family 13.4% 14.5% 

 

9.5. The PIA policy refers to the following at risk groups and sub-communities which 
the applicant addresses as follows: 

9.5.1. Children and young people: 

9.5.1.1. The statistics contained in the table above reveal that 
much fewer than average children and young people live 
in the 2km locality compared with elsewhere.  

9.5.1.2. The applicant’s site is nowhere near any primary school, 
day care centre, playground or other juvenile facility. 

9.5.1.3. These factors should be regarded as positive 
considerations in the determination of this application, 
based on the PIA policy. 

9.5.2. Aboriginal people and communities: 

9.5.2.1. No groups or communities of Aboriginal people were 
identified as a particular group or community unit within 
the 2km locality, although it is acknowledged that one or 
more may exist.  

9.5.2.2. Statistically, the 2km locality is home to a lot less Aboriginal 
people than average.  

9.5.2.3. These factors should be regarded as positive 
considerations in the determination of this application, 
based on the PIA policy. 

9.5.3. People from regional, rural and remote communities: 

9.5.3.1. The locality is well within the metropolitan area and 
therefore, not part of any regional, rural or remote 
community.   

9.5.3.2. However, the applicant acknowledges that people from 
such communities may visit the locality.  They would almost 
certainly be regarded as tourists in that context.  Tourists 
are addressed further on in this document.  

9.5.3.3. These factors should be regarded as positive 
considerations in the determination of this application, 
based on the PIA policy. 
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9.5.4. Families: 

9.5.4.1. The 2km locality comprises mainly couples without children 
which is a low risk category of family.  

9.5.4.2. This factor should be regarded as a positive consideration 
in the determination of this application, based on the PIA 
policy 

9.5.5. Migrant groups from non-English speaking countries: 

9.5.5.1. The statistics indicate there may be a larger than average 
resident population of migrants and people from non-
English speaking countries.  

9.5.5.2. This factor could potentially be regarded as a negative 
consideration in the determination of this application, 
based on the PIA policy, however, in this case it should be 
regarded as positive.   

9.5.5.3. Main Osborne Park will provide many international 
products and offer migrants the opportunity to experience 
WA liquor products in a highly developed manner for them 
to learn and benefit from.  

9.5.6. People in low socio-economic areas: 

9.5.6.1. The unemployment rate and some of the income statistics 
referred to in the preceding table suggest that there may 
be elements of lower than average socio-economic 
factors associated with Osborne Park.  However, the 
personal income level was higher than the State average,  
a larger portion of residents worked fulltime and the 
above-average property price are indicators of positive 
socio-economic conditions. 

9.5.6.2. Material published by the Real Estate Institute of WA 
reveals that residents in Osborne Park enjoy higher than 
average property prices, as summarised below34: 

 
34 https://reiwa.com.au/suburb/osborne-park/  
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9.5.6.3. Given that the resident population is relatively small 
because of the dominant commercial and industrial land 
uses in Osborne Park and residents live some distance 
away from the applicant’s site, the few lower than 
average socio-economic factors in this case are of minimal 
relevance and weight.   

9.5.7. Mining communities or communities with a high number of itinerant 
workers: 

9.5.7.1. There is no mining known to be occurring in either the 2km 
locality or s36B locality and therefore, no mining 
community to be concerned with in the determination of 
Mane Osborne Park. 

9.5.7.2. It has not been possible to identify the number of itinerant 
workers in Osborne Park. Whilst it is acknowledged that 
there may be some, there is nothing to indicate a high 
number of them.  Businesses which are traditionally known 
to attract itinerant works, including those in the hospitality 
and tourism industries are not prevalent in Osborne Park.  

9.5.7.3. The mature and low risk nature of the Mane Osborne Park 
business model is most unlikely to adversely affect any 
itinerant worker.  
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9.5.7.4. Itinerant works are unlikely to be employed at Mane 
Osborne Park given the need for the applicant’s 
employees to be skilled and fluent in product knowledge 
and to share in the passions and philosophies of the 
applicant company directors.   

9.5.8. Communities that experience high tourist numbers: 

9.5.8.1. Osborne Park is not known for attracting tourists.  There are 
no identifiable tourism related sites in either the 2km locality 
or the s36B locality.  

9.5.8.2. There is only one notable accommodation facility, located 
nearly 2km away from the applicant’s site.  

9.5.8.3. It is acknowledged that the IKEA store and Event cinema 
attract large numbers of people from a very wide 
catchment, but those people are not considered to be 
affected by or even very relevant to Mane Osborne Park.  

9.6. Whilst the statistical information provided above in relation to residents and 
residential factors help address the PIA policy and are useful in the 
consideration of public interest factors, they do not provide an accurate picture 
of either the 2km locality or the s36B locality because so much of both areas, 
but particularly the s36B locality, comprise non-residential components.  A large 
daily workforce comes and goes from the areas, thousands of people visit and 
pass through the areas and a large number of businesses operate within both 
areas but those important elements are not fully reflected in the ABS statistics 
above.   There is no one known to be living within close proximity of the Mane 
Osborne Park premises.   The nearest resident is believed to be living 
approximately 700m away. 

9.7. As required by the PIA Policy, the applicant has considered whether there are 
other groups of people who may be vulnerable or more at risk than the average 
person, who lives in, works in or visits Osborne Park and who may not be 
identifiable from the information set out above. In this regard, locations of the 
following have been considered: 

9.7.1. Churches 

9.7.2. Schools 

9.7.3. Day care facilities 

9.7.4. Aged care facilities 

9.7.5. Hospitals 

9.7.6. Treatment centres for drug and alcohol-related conditions 

None of these places have been found to be located within a few hundred 
metres of the applicant’s site.  
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9.8. In accordance with the PIA policy, the applicant has considered the issue of 
crime relevant to the application.  The following statistics published by WA 
Police of unproven but recorded offences have been identified35.  

 

9.9. Clearly there has been a substantial decline in recorded offences since 2018/19 
which is a very positive factor. Statistics reflected in the table above are broken 
down into categories listed in the following table which reveal the most 
common offence that has been recorded is “stealing”.  Non-family assaults 
which may generally be regarded as most relevant in terms of liquor licensing 
considerations are low in number and relatively stable save for a peak between 
2015-2017.  Therefore, the offence data does not indicate any noteable crime 
problem associated with the applicant’s site.  

 

 
35 https://www.police.wa.gov.au/Crime/CrimeStatistics#/start  
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9.10. The statistics in the graph and table above reveal that there are criminal 
offences occurring in Osborne Park.  Nonetheless, the statistics do no reveal 
anything that should be concerning for the present case.     

9.11. The applicant’s tried and tested safety and security measures will help ensure 
the risk of any crime associated with Mane Osborne Park is minimised.  Those 
measures will include the following: 

9.11.1. Securely locking the premises after trading hours.  

9.11.2. Not keeping cash on the premises after trading hours. 

9.11.3. Positioning the sales counter near the entrance of the premises to 
best monitor customers entering and leaving.  

9.11.4. Installing a quality CCTV system throughout the premises, including 
front facing cameras capturing footage of the carpark and parts of 
Scarborough Beach Road which can be made available to 
authorities as appropriate. 

9.11.5. Training staff to be watchful for and report suspicious behaviour.  

9.11.6. Operating with several staff at any one time to ensure good personal 
surveillance over the premises.  

9.11.7. Ensure the premises is well-lit and sign-posted.  

9.12. The applicant company directors are very experienced managers and 
operators of liquor retail premises and have developed procedures to minimise 
crime potentially associated with their business activities.   

9.13. The likelihood of the liquor service at Mane Osborne Park contributing to alcohol 
related crime is reduced by the fact that it will be a destination outlet and not 
conducive to routine spontaneous criminal activity.  People visiting Mane 
Osborne Park is most likely to be interested in the bespoke range of manner of 
trade. 

9.14. Overall, in terms of harm and ill health, nothing overly risky or concerning arises 
from the information in this PIA.  

9.15. In fact, the style of operation proposed is likely to aid in healthier attitudes 
towards drinking liquor and promote responsible purchasing and consumption 
with the use of liquor at Mane Osborne Park being so respected.   

9.16. Several studies and reports published in the last year or two have revealed that 
Australians are generally drinking at less risky levels and more responsibly. The 
proportion of Australians aged 14 years and older drinking on a daily basis has 
been declining steadily since 2013. People drinking on average more than two 
standard drinks per day has also been declining over that period.36   Mane 
Osborne Park will support this positive trend with a focus on quality over 
quantity. 

 
36 Alcohol, tobacco & other drugs in Australia, last updated 20 April 2022:  
https://www.aihw.gov.au/reports/alcohol/alcohol-tobacco-other-drugs-australia/fact-sheets  
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9.17. No harm or ill-health concerns emerged from the consumer evidence in this 
case.   

9.18. The applicant sought to identify alcohol related hospitalisations and deaths 
relevant to the 2km locality as contemplated by the PIA policy, but such data 
was not publicly available.  No notable alcohol-related health issues could be 
identified in the 2km locality.  

10. Impact on amenity – section 38(4)(b) 
10.1. The amenity of both the 2km locality and s36B locality have been variously 

described in previous sections of this PIA.  The area is well developed and 
undergoing redevelopment.  It comprises mainly light industrial, retail and 
otherwise commercial land uses.  

10.2. Mane Osborne Park will become a real attribute in the area with its unique and 
specialised features, heavy WA focus and colourful stock. 

10.3. The premises will be set-back from Scarborough Beach Road. The front façade 
will be appropriately and respectfully designed to suite the location and the 
premium business inside. 

10.4. The liquor store will have no real capacity to impact on the streetscape or 
external amenity other than to add a valuable service.  The building structure 
will not change externally.  

10.5. The proposed liquor store is, therefore, most unlikely to lessen the quiet or good 
order of the area in any way. 

10.6. As required by the PIA policy the applicant has identified every existing licensed 
premises located within the 2km locality, as listed below.  Those located on the 
2km boundary – of which there are several - have also been identified and listed 
in the following table.  

Premises name Licence type Suburb 

Osborne Park Hotel Hotel Osborne Park (east of Mitchel 
Freeway and train line) 

Op’s Tavern Tavern Osborne Park 

Caffe Amaretto Pizzeria-Trattoria Restaurant Osborne Park 

Posto Matto Restaurant Osborne Park 

Siderno Caffe Restaurant Osborne Park 

Aroma Café Optima Centre Restaurant Osborne Park 

The Other Office Restaurant Osborne Park 

Casa Nostra Caffe Restaurant Osborne Park 

Lido Stirling Restaurant Restaurant Osborne Park 

La Bottega Homemade Restaurant Osborne Park 
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Premises name Licence type Suburb 

European Foods Wholesalers Pty Ltd Wholesaler’s Osborne Park 

David Mullen Wine Agency Wholesaler’s Osborne Park 

Deltanet Pty Ltd Wholesaler’s Osborne Park 

The Drinks Company Pty Ltd Wholesaler’s Osborne Park 

Italian Beverages Australia Wholesaler’s Osborne Park 

Tempo International Wholesaler’s Osborne Park 

The Tailor Made Spirits Company Ltd Wholesaler’s Osborne Park 

Whoud Distillery Wholesaler’s Osborne Park 

Stonebarn Wholesaler’s Osborne Park 

Bombak Distillery Producer’s Osborne Park 

Heroes and Villains Producer’s Osborne Park 

Temptations Catering Special facility  Osborne Park 

Portside Boulders Osborne Park Special facility Osborne Park 

The Football Centre Special facility Osborne Park 

Rawsters Special facility Osborne Park 

Jaguar Car Club of WA Inc Club restricted Osborne Park 

Optima Social Club Inc Club restricted Osborne Park 

Chich Bar Small bar Osborne Park 

BWS – Beer Wine Spirits Mount Hawthorn Liquor store Mount Hawthorn 

Glendalough Liquor Store Liquor store Glendalough 

Herdsman Lake Tavern Tavern Wembley 

Han’s Café Woodlands Restaurant Woodlands 

Event Cinemas Special facility Woodlands 

ALDI Innaloo (conditionally granted) Liquor store  Innaloo 

Dan Murphy’s Innaloo Liquor store Innaloo 

HanGaWee Market Innaloo Liquor store Innaloo 

Liquorland Innaloo-Oswald Street Liquor store Innaloo 

BWS – Beer Wine Spirits Innaloo Liquor store Innaloo 

Tassels Place Bar & Bistro Tavern restricted Innaloo 

The Cooksley (conditionally granted) Tavern restricted Innaloo 
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Premises name Licence type Suburb 

Betty’s Café Restaurant Innaloo 

Punjab Indian Restaurant Restaurant Innaloo 

Anghiti Restaurant Restaurant Innaloo 

Bollywood Restaurant Restaurant Innaloo 

Dhaba Innaloo Restaurant Innaloo 

Nando’s Innaloo Restaurant Innaloo 

Izakaya Sasuke Restaurant Innaloo 

Tao Cafe Restaurant Innaloo 

Sushi Wawa Restaurant Innaloo 

The Cray Seafood and Grill Restaurant Restaurant Innaloo 

Innaloo Amateur Football Club Inc Club restricted  Innaloo 

10.7. As stated earlier on in this PIA, the only packaged liquor premises located in the 
s36B locality are Glendalough Liquor Store, approximately 1.3km away (to the 
south) and Op’s Tavern, approximately 900m away (to the west).  The location 
of these outlets relative to the Mane Osborne Park site and in the context of the 
s36B locality and 2km locality, are shown in the following image. The red dot 
denotes the Mane Osborne Park site, the pink dot denotes Glendalough Liquor 
Store and the green dot denotes Op’s Tavern.  They are clearly spread out. 
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10.8. There are no other packaged liquor premises within 1.7km of the applicant’s 
site.  Osborne Park is sorely lacking.  

10.9. The applicant company directors, Messers Moore and Daley, have personally 
inspected the existing two premises and identified the following: 

10.9.1. In respect of OP’s Tavern: 

10.9.1.1. It operates a drive through liquor service on street level 
with dine-in drinking tavern above.  

10.9.1.2. The bottleshop area is not designed for walk in customers. 
It provides very little browsing area. It is a convenience 
drive-by focused outlet.  

10.9.1.3. There are only three fridge doors of craft beer which 
include the larger brands in WA and some major brands 
from the eastern states including 4 Pines, White Rabbit, 
Little Creatures, Eagle Bay, Gage Road, Colonial. Most of 
these brands are not considered by the applicant to be 
true craft beer and certainly not small batch or 
specialised. They are generally produced in bulk, by large 
companies and without change to the formula.  

10.9.1.4. The 15 other fridge doors are an even mix between major 
brand wine, premixed drinks, soft drink and mainstream 
mass-produced beer. 

10.9.1.5. The only non liquor products are packets of chips, 
jerky and some cool drinks. 

10.9.2. In respect of Glendalough Liquor Store: 

10.9.2.1. A tiny liquor outlet which trades as Cellarbrations 
Glendalough. It is estimated at approximately 50m2. 

10.9.2.2. There are only three fridge doors of craft beer which 
again include the major producers including 4 Pines, 
White Rabbit, Little Creatures, Eagle Bay, Gage Road, 
Colonial. As referred in respect of Op’s Tavern, these 
products are not regarded as true craft beer by the 
applicant and are far from reflective of the Mane 
Osborne Park range.  

10.9.2.3. There are six fridge doors of mass-produced mainstream 
beer products.  

10.9.2.4. Four fridge doors contain premixed items with a focus on 
alcopop and bourbon premixes. 

10.9.2.5. There are three doors of major brand wines. 

10.9.2.6. The only non liquor products are packets of chips, 
jerky and some cool drinks. 
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10.10. Mane Osborne Park will stock hardly any of the items available at Op’s Tavern 
and Glendalough Liquor Store.  

10.11. Almost the entire range at Mane Osborne Park is not available at those existing 
premises and cannot even be made available there given the applicant’s 
exclusive supply arrangements and particular style of operation.  

10.12. Messers Moore and Daley in their diligent research have also inspected and 
evaluated the following packaged liquor premises located outside the s36B 
locality, within a 2km radius: 

10.12.1. HanGaWee Market Innaloo, approximately 1.7km away 

10.12.2. BWS – Beer Wine Spirits Innaloo, approximately 1.7km away 

10.12.3. Dan Murphy’s Innaloo, approximately 1.7km away  

10.12.4. ALD Innaloo – conditionally granted, approximately 1.8km away 

10.12.5. Liquorland Innaloo-Oswald Street, approximately 1.8km away 

10.12.6. Herdsman Lake Tavern, approximately 1.8km away 

10.12.7. BWS – Beer Wine Spirits Mount Hawthorn, approximately 1.9km away 

10.12.8. Osborne Park Hotel, approximately 1.9km away and on the opposite 
side of Mitchel Freeway and train line 

10.13. To the extent that may be relevant, the applicant’s assessment of those 
premises is as follows: 

10.13.1. HanGaWee Market Innaloo: 

10.13.1.1. This business is a small Asian grocer inside the Westfield 
Innaloo Shopping Centre which sells a tiny range of Asian 
liquor.  None of the few items available will ever likely be 
available at Mane Osborne Park and vice versa.  

10.13.2. BWS – Beer Wine Spirits Innaloo: 

10.13.2.1. This outlet is attached to Westfield Innaloo Shopping 
Centre. 

10.13.2.2. It has very minimal truly craft beer range.   

10.13.2.3. All of the major WA and eastern states brands owned by 
the larger and well-known mass-production companies 
including CUB and Lion are represented in the stock 
range.   

10.13.2.4. Not a single wine available at the BWS outlet would be 
available at Mane Osborne Park.  

10.13.2.5. The main focus of the manner of trade was observed to 
be cheap wine and high volume, cheap carton sales of 
major-brand beer. 

10.13.2.6. The only non liquor products are packets of chips, 
jerky and some cool drinks. 
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10.13.3. Dan Murphy’s Innaloo: 

10.13.3.1. This is a big box drive through liquor store with walk-
in facility.  

10.13.3.2. 99% of the product range is major brands produced and 
owned by major liquor conglomerates.  

10.13.3.3. There are four shelves of cask wine. No cask wine is 
intended to be available at Mane Osborne Park. 

10.13.3.4. There is a large range of cheap wine. More than half of 
the refrigerated wine is priced at $10 or less, in stark 
contrast to Mane Osborne Park where the cheapest 
bottle of wine will be well over $10.   

10.13.3.5. The wine is almost entirely major producers including 
Treasury Wines. There is a large focus on big, established 
wineries. 

10.13.3.6. The range of sparkling wine and champagne is only from 
producers who make the products in the same traditional 
method.  All of the major/large brands are represented 
including Moet, Veuve, Yellowtail and Goundrey. 

10.13.3.7. The beer selection is focussed on Australia’s largest 
brewing companies including CUB, Lion Nathan etc 

10.13.3.8. The craft beer section comprises the bigger WA 
producers including Eagle Bay Brewing, Beerfarm, 
Colonial, Cheeky Monkey. Very minimal stock from 
smaller WA breweries and many breweries were not 
represented at all.  

10.13.3.9. The craft beer section in the cool room is approximately 
three metres long compared to the 20+ metres of mass 
produced mainstream beers. For example, 150 cases high 
of mass produced beer were seen to be stacked, as 
compared with the craft beer section with only 35 cases 
and even that 35 case range is limited.  

10.13.3.10. With the limited craft beer range available, only a few 
beer styles were available. Only the well-known styles 
including Pale Ale and IPA were observed and Asam Boi 
from Beerfarm.  

10.13.3.11. The Dan Murphy’s store represented Blue Moon, Matilda 
Bay, Little Creatures and 4 Pines as craft beer.  The 
applicant does not treat beers from these breweries as 
craft beer and is only likely to stock a couple of items in 
small number from these breweries.  
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10.13.3.12. There were a lot of floor stacks of major brands at very 
cheap prices including Yellowtail, Single Fin, Pink and 
Oyster Bay.  

10.13.3.13. Almost no international craft beer presence whatsoever. 
The few brands that could be found - Innis & Gun, 
Boddingtons, Carlsberg, Hollandia - are not brands 
intended to be stocked at Mane Osborne Park because 
the applicant does not classify them as true craft beer. 

10.13.3.14. There were eight fridge doors of premixed drinks.  This is in 
glaring contrast to Mane Osborne Park where there will 
be only one which will be focussed on high-end premium 
gin and tonics or pre batched cocktails. 

10.13.3.15. A lot of cheap, minimal-spend spirits were observed. 
Almost entirely from major, large company brands. 

10.13.3.16. There is a large collection of alcopops.  Mane Osborne 
Park will not sell these. 

10.13.3.17. The non-alcoholic range was minimal and only packets of 
crisps and jerky could be found in terms of non-liquor 
items.  

10.13.4. ALDI Innaloo – this licence has only been conditionally granted and 
so the store is not trading.  Presumably it will stock the same or very 
similar range available at other ALDI liquor stores which will be a 
small and discrete unrefrigerated range mostly exclusive to ALDI.  The 
applicant does not expect any of its range will be available at the 
ALDI store when it opens and vice versa.  

10.13.5. Liquorland Innaloo-Oswald Street: 

10.13.5.1. This outlet is part of a large shopping centre.   

10.13.5.2. It has a minimal craft beer range comprising of major 
brands including Little Creatures, 4 Pines and Colonial.  

10.13.5.3. The applicants could not find any wines in store when 
they visited which would be stocked at Mane Osborne 
Park and vice versa. 

10.13.5.4. There is a heavy focus on cheap liquor.  

10.13.5.5. The only non-liquor items are a few cool drinks, chips and 
jerky. 

10.13.6. Herdsman Lake Tavern: 

10.13.6.1. This outlet has a BWS branded drive-through facility which 
offers almost the same product range and style of 
operation as every other BWS outlet.  
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10.13.6.2. It has very minimal craft beer range which consists of only 
WA major players or east coast brands owned by CUB, 
Lion etc.   

10.13.6.3. Almost all large, major brands are covered in the range of 
beer, wine and spirits.  

10.13.6.4. The applicants could not find any wines in store when 
they visited which would be stocked at Mane Osborne 
Park and vice versa. 

10.13.6.5. There is a heavy focus on cheap liquor.  

10.13.6.6. The only non-liquor items are a few cool drinks, chips and 
jerky 

10.13.7. BWS – Beer Wine Spirits Mt Hawthorn: 

10.13.7.1. This is a stand-alone store. 

10.13.7.2. It has very minimal craft beer range which again consists 
only of WA major players or east coast brands owned by 
CUB, Lion etc.   

10.13.7.3. Almost all large, major brands are covered in the range.  

10.13.7.4. The applicants could not find any wines in store when 
they visited which would be stocked at Mane Osborne 
Park and vice versa 

10.13.7.5. There is a heavy focus on cheap liquor.  

10.13.7.6. The only non-liquor items are a few cool drinks, chips and 
jerky.  

10.13.8. Osborne Park Hotel: 

10.13.8.1. There is a drive-through facility trading as Bottlemart 
which is a relatively stock-standard small format drive-
through bottleshop with a simple range of mainstream 
liquor items. 

10.13.8.2. This premises also has a larger browsing facility described 
as “Harry Brown Wine, Beer & Spirits” which has a style 
and layout very similar to that of the multi-national big 
box stores of First Choice and Dan Murphy’s, as shown 
below37: 

 
37 https://osborneparkhotel.com.au/ and http://www.harrybrown.com.au/OsborneParkHotel  
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10.13.8.3. There are pallets and shelves of discounted major brands.  
Heavily discounted mostly mainstream products are a 
focus. 

10.13.8.4. A small portion of the range includes draft beer from the 
major brands including Balter and Little Creatures. 

10.13.8.5. Almost no natural or biodynamic wines could be found.  

10.13.8.6. Almost no products from small ‘mum and dad’ producers 
could be found.  

10.13.8.7. Despite the alternative store branding of “Harry Brown”, 
no personal touches could be found.  

10.13.8.8. The only non-liquor items are a few cool drinks, chips and 
jerky. 

10.14. The information and submissions contained in the preceding sub-paragraphs 
highlights the significant differences between the proposal for Mane Osborne 
Park and existing premises.  There is in fact no meaningful comparison and 
certainly no likely duplication. The stock ranges will be almost entirely different.  
The style of premises, manner of trade and ancillary services will also be in 
complete contrast.  

10.15. When inspecting existing premises, the applicant company directors did not 
observe any special or notable promotion of small WA producers, obvious 
tastings, dedicated spaces for customers to speak with staff, consider products 
or be educated or other apparent ancillary products or services.  

10.16. The consumer evidence in this case clearly confirms the glaring differences 
between the Mane Osborne Park proposal and existing premises.  95% of 
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people who participated in the long-form questionnaire said, in response to the 
direct question, that they believe Mane Osborne Park will be different and many 
people provided personal comments in that regard, including the following 
which is just a small sample selection: 

10.16.1. “Completely different offering to anything currently in Osborne Park 
or even in a 10km radius” (Julia, no surname) 

10.16.2. “Extensive range of local and imported products. Other bottle shops 
in area only supply generic major brands. No small batch local 
products” (M Kipps) 

10.16.3. “No one in the area could even come close to being able to 
provide the same range of products, customer service and expertise 
that Mane Osbourne Park will deliver” (A Clarke) 

10.16.4. “There is no way to compare a chain liquor store to Mane Liquor, 
they sell the highest quality products, they support all Australian 
producers and give back so much to the community. Chain alcohol 
stores don’t support local, they don’t stock any quality products, I 
would never choose to shop there. Support local independents!”  (L 
Ransted) 

10.16.5. “There are no shops within this range that have the selections or type 
of wines and beers” (H Oneil) 

11. Offence, annoyance, disturbance or inconvenience – 
section 38(4)(c) 

11.1. The applicant has carefully considered the impact that may be caused to 
people who reside or work in the vicinity of the proposed new licensed premises 
in terms of how and in what circumstance the sale of liquor at Mane Osborne 
Park could potentially cause those people offence, annoyance, disturbance or 
inconvenience. 

11.2. Mane Liquor Ascot has an excellent trading history. It is not known to be the 
cause of any offence, annoyance, disturbance or inconvenience and no 
infringements have been issued to the licensee.  

11.3. There are no residences within the vicinity of the Mane Osborne Park site.  
Further, there are no churches, medical facilities or schools used by residents 
within the immediate vicinity to necessitate residents having to pass-by the 
Mane Osborne Park site to get to those places.   

11.4. The proposed licensed area will be situated well within the commercial, business 
district and light industry, quite some distance from houses and community-
based services and facilities.  Mane Osborne Park will be surrounded by other 
businesses. 

11.5. It is not considered that there are any high risk factors associated with this 
application, for the various reasons referred to throughout this PIA.  
Notwithstanding that conclusion, the applicant is conscious of the potential for 
adverse effects from any sale and supply of liquor into the community and 
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therefore, proposes to implement the following strategies to help “combat 
offence, disturbance or inconvenience”38 that could potentially occur: 

11.5.1. Implementing tried, tested and proven operational policies for good 
management and proper conduct of business. 

11.5.2. Not conducting overt or flamboyant liquor advertising.    

11.5.3. Applying a range of security measures at the liquor store. 

11.5.4. Maintaining a high standard of premises in terms of cleanliness, 
tidiness and overall quality, to indicate to patrons the applicant’s 
professional approach to the sale and supply of liquor. 

11.5.5. Employing only mature, skilled and well-educated people.  The staff 
will be trained to be able to exhibit a high level of service and stock 
knowledge.  These features will add an element of responsibility to 
the functioning and image of the liquor business. 

11.5.6. Limiting delivery times to usual business hours.  

11.6. Liquor will be attractively displayed throughout the premises in both warm and 
cold formats, interspersed with packaged food items.  The many and bright 
colours of the inventive labelling of the thousands of liquor items at Mane 
Osborne Park will fill the store with so much colour and appeal that browsing will 
be like walking through an art gallery.   

11.7. No high risk factors associated with Mane Osborne Park have arisen in preparing 
this PIA.  The small risk factors that do exist, as with any licensed premises, will be 
closely monitored and carefully managed.  The Mane model has been tried, 
tested and proven low risk, compliant and successful. 

12. Tourism, community or cultural matters – section 38(4)(ca) 
12.1. The consumer evidence in support of the Mane Osborne Park proposal is 

significant in volume and its persuasiveness.  Hundreds of people have given 
evidence strongly supporting the application.  Key results include the following: 

12.1.1. 279 people provided evidence in respect of the application.  

12.1.2. Those people are from all around the metropolitan area and 
regional locations, up to several hundred kilometres away.  

12.1.3. 100% of people stated that they support the application. 

12.1.4. 98% of people stated that they will shop at Mane Osborne Park, most 
of whom will shop there at least monthly.  

12.1.5. The overwhelming majority provided evidence that existing outlets 
do not meet their requirements.  

12.2. Many people who provided evidence went to the trouble of providing personal 
comments which make the evidence in support of the application even more 
compelling.  The comments also corroborate various statements made in this 

 
38 PIA policy 



Public Interest Assessment 
Application for liquor store licence 

Mane Osborne Park 

© Jessica Patterson Law & Consultancy Pty Ltd 2022 48 

PIA.  A small sample of comments from the long-form questionnaire include the 
following: 

12.2.1. “This will be a great addition to Osborne Park, bringing a unique 
offering to the area which complements the evolving landscape of 
the locality.”( Julia, no surname) 

12.2.2. “Mane Liquor Belmont is an excellent liquor store offering a range of 
products not available elsewhere”. (Matt, no surname) 

12.2.3. “Mane Liquor are an excellent retailer of boutique, small batch and 
bespoke handcrafted beverages. I head to Perth on a fortnightly 
basis for work and I always will visit their store due to their unique 
range of products supporting small producers and excellent 
customer experience.” (S Martin) 

12.2.4. “I have been a long standing customer of josh (sic) and Elliott's their 
current shop is extremely professional full of knowledge about their 
product” (Sam, no surname) 

12.2.5. “Mann (sic) liquor offer a completely different range to the standard 
commercial bottle shop and is a totaly (sic) different shopping 
experience with the staff knowledge and there approach with you.” 
(B Reilly) 

12.2.6. “It fills a gap of liquor outlets in the area, is convenient for commuters 
along Scarborough Beach Road and the Freeway and local 
residents.” (D Harvey) 

12.2.7. “Mane Liquor in Belmont is the best Liquor store in West Australia. 
Though it is out of the way I still make a trip there every time I am in 
Perth. To have Mane Liquor closer to  Perth city is a win for every craft 
beer or wine lover in WA”  (P Cruichshank) 

12.2.8. “The existing Mane Liquor store is awesome. Be great to see 
something similar a bit closer to home. Its also supporting local 
business because they stock a lot of niche/ craft beers made locally 
in WA that aren't sold in the non-independently run bottleshops.” (Dr 
G O’Neil) 

12.2.9. “Mane liquor provides beers and other types of alcohol that can’t be 
bought at other stores” (N Judge) 

12.2.10. “Mane Liquor is the premier craft beer retailer in Perth. As a craft 
beer enthusiast, I am excited at the prospect of them having a store 
closer to home.” (L Robinson) 

12.2.11. “I have made my way to shop at Mane Liqour for many years, i have 
done this as I feel good about shopping in a bottle shop with such a 
strong ethos around local goods and suppliers. Being that I live in 
Mount Hawthorn and the proposed site is around the corner from me 
I would consider it a great add in for the strong community and local 
spirit we have in Mount Hawthorn” (G Greaves) 
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12.2.12. “Yes, I like visiting Mane Liquor in Belmont, however, Osbourne Park is 
a much easier location as I am in the area every weekend running 
errands.” (B Hranka) 

12.2.13. “We only have generic corporate owned places that all stock the 
same stuff” (J Brown) 

12.2.14. “I have to travel to Mane Ascot which is 10 km away. I do not like to 
go to Dan Murphy’s as it is too big and not a personalised 
experience” (D Harvey) 

12.2.15. “There is no other shop with such a comprehensive and exclusive 
range of alcoholic and non-alcoholic beverages” (A Kiddey) 

12.2.16. “There is no liquor store that offers the same service that Mane Liquor 
offers in the Northen (sic) Suburbs” (N Egerton-Warburton) 

12.2.17. “No other bottle shop offers what mane offers. Their knowledge 
about the products they sell surpasses any other place I’ve been 
too” (C Wheeldon) 

12.2.18. “No one has Mane’s repertoire in the local vicinity. No where apart 
from Mane Liquor Belmont and Besk have their repertoire” (C Gaunt) 

12.2.19. “There is no other specialty liquor store in the area with the selection 
from local producers and attention to detail Mane offers” (P Allen) 

12.2.20. “Closest location to access similar products and expertise is quite far 
to travel” (J Milton) 

12.3. As stated previously, Mane Liquor Ascot currently enjoys approximately 1,500 
sales transactions/customers per week.  It is expected that at least this many will 
result at Mane Osborne Park which will be a newer and more advanced version 
of the Mane concept in a thriving location.  

12.4. Mane Osborne Park will make a magnificent contribution to the WA liquor 
industry, especially the craft beer sector. Not only will the store stock a massive 
range, but it will very actively promote and showcase the producers and their 
products in some many ways.  The attached supplier letters confirm this.  

12.5. “The production of craft beer in Australia has evolved from a small industry 
comprised of home-brew enthusiasts, to a large and rapidly growing industry 
with annual sales in excess of $370 million, growing at a rate of around 10% per 
year. Sales of craft beer represent an estimated 5%, and growing, of the total 
sales in the Australian beer market… despite this downturn in per capita beer 
consumption, demand for craft beer has grown considerably in recent years, 
attracting a different demographic from traditional target markets. The growing 
popularity of craft beer has been attributed to younger generations living in 
inner-city areas2. This suggests that the transition from mainstream to craft beer 
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could be a longer term generational shift with lasting implications, rather than a 
short term trend or temporary fad.”39 

12.6. “The Craft Beer Production industry has grown over the past five years, 
despite an overall decline in per capita beer consumption. While consumers 
have drunk less, demand has increasingly shifted towards the more premium 
end of the market, boosting the number and variety of craft beers produced 
in Australia. As the range of available craft beers has grown, producers have 
created new and innovative products to differentiate themselves from rival 
brewers. Overall, industry revenue is expected to increase at an annualised 
5.3% over the five years through 2021-22, to $959.8 million.”40 

12.7. “The craft beer industry in Australia has been going from strength to strength 
over the past two years, as microbreweries capture a modest but ever-
increasing portion of the overall beer market. 

l 17.7% growth in total craft beer revenue 

l 14.1% share of total beer revenue held by craft breweries 

l Most brewers produce up to 100,000 litres per year 

l 39% of consumers spend $26-$50 per week & 33% spend up to $100”.41 

12.8. “The Craft Beer Production industry is projected to expand strongly over the next 
five years, supported by rising consumer demand for innovative new varieties 
and flavours of beers. Enterprise numbers are forecast to increase over the next 
five years, as new entrants attempt to capitalise on strong consumer demand 
for craft beers. Low barriers to entry and the increasing popularity of artisanal 
beers will support potential entrants, especially smaller breweries with a local or 
regional focus. These factors are expected to encourage strong growth in 
enterprise and employment numbers over the next five years”.42 

12.9. Mane Osborne Park will be a true destination store.  Just as Mane Liquor Ascot 
currently is, attracting, from all over the State, lovers of craft beer and people in 
search of speciality liquor items and a unique liquor shopping experience.  

12.10. As described by The Crafty Pint in reference to Mane Liquor Ascot and referred 
to earlier on in this PIA, Mane Osborne Park will be “the beer version of Santa's 
Grotto”. 

13. Sections 5 and 33 
13.1. Matters provided for in sections 5 and 33 of the Act have been taken into 

consideration in the preparation of this PIA.  Submissions addressing those and 

 
39 https://www2.deloitte.com/au/en/pages/consumer-business/articles/craft-beer-australia-going-from-strength-to-
strength.html   
40 Craft Beer Production in Australia – Market Research Report, 6 October 2021, IbisWorld: 
https://www.ibisworld.com/au/industry/craft-beer-production/5071/  
41 The State of Craft Beer in Australia 2022, 11 March 2022, by Savvy: https://www.savvy.com.au/the-state-of-craft-
beer-in-australia-2022/ 
42 Craft Beer Production in Australia – Market Research Report, 6 October 2021, IbisWorld: 
https://www.ibisworld.com/au/industry/craft-beer-production/5071/ 
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other relevant provisions in the Act have been detailed in a separate set of 
Legal Submissions attached to this PIA. 

14. Conclusion 
14.1. This PIA fully addresses the PIA policy and relevant sections of the Act with 

specific reference to particulars of the application.  

14.2. The applicant has paid close regard to a wide variety of public interest factors 
relevant to the application and has presented a comprehensive proposal for 
the grant of the liquor store licence.  

14.3. This PIA, together with the attachments referred to within, provide highly 
compelling support for the application.  

14.4. Mane Osborne Park will be an exceptional and exclusive liquor outlet.   

14.5. Further submissions addressing the application are contained in the attached 
Legal Submissions.  

Dated 27 April 2022 
 
 
 
_____________________________________________ 
Jessica Patterson Law & Consultancy Pty Ltd 
Law practice acting for the applicant 
 
 

Summary of attachments 
No. Title/description 
1.  Long-form questionnaire completed by 180 people online 
2.  Short-form survey completed by 35 people online 
3.  Short-form survey completed by 64 people in hard copy 
4.  Bundle of letters of support (x6) 
5.  Statutory Declaration of Elliot Moore dated 27 April 2022 
6.  Statutory Declaration of Joshua Daley dated 27 April 2022 
7.  Store concept document 
8.  Letter from Planning Solutions to City of Stirling dated 24 February 2022 (development application) 

 


